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AECOM is a global network of experts working with
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complex challenges. Alongside AECOM's multi-
disciplinary services, AECOM's economic team
offers strategic and economic planning consultancy
services to clients worldwide. In Asia, leisure, culture
and tourism development, urban regeneration, and
new town development present both opportunities
and challenges. Economic analysis plays a critical role
in shaping strategy and identifying an appropriate
positioning for these new projects.

AECOMEZIKIIFEHEREREN. SREEFFH
TUARNEEE, NEREEHERITE R EIFRIRTS
=o {ENAECOMRZ E WM EEIRS 2—. KRS
NERE P RESENEF AL EWIRS. EIM. K
W XM FA. WHER. T LFnERE
ENLBREIR X FRiEdkit. LD EXLED B RSB
YIRIENHmEM S mAEE XA,

©2018%E Economic Services, AECOM

Research: Economic Services, AECOM
E:AECOMEFTZEHEIRA

Editor/4s8: Shaojin Li 2/ &

Publication Team /5 KREIPBA: Tsz Yin Au, Shuangping Bian,

Beth Chang, Guocui Gu, Jodie Lock, Shaojin Li, Hui Long, Dan
Wau, Chris Yoshii.

Contacts/BXR({EE

For further information about the content of this reportand
about the economics practice at AECOM, contact the following:

WNZE T #RE XAECOMEFT AR A RENE SR
BERE:

Chris Yoshii Beth Chang

HHER RAEE

Vice President, Economics Executive Director, Economics
Global Director of Leisure +

Culture, Aisa

AECOMEEKMARSALEIEE  AECOMEFZEHTEL
chrisyoshii@aecom.com beth.chang@aecom.com

T +852 3922 9000 T +852 3922 9000




P

CHRIS YOSHII BETH CHANG
SHER SRAER
Vice President, Economics  Executive Director, Economics
Global Director of

Leisure + Culture, Aisa
AECOMZEKARNLEI S AECOMEFEBHATE M

Preface

Theme parks have been developing rapidly

over the last twenty years in China. Demand for
themed entertainment products is increasing
significantly as the middle class population
expands and the improvements of transportation
occur at unprecedented rate. Inresponse,
governments and developers are planning to
develop more theme parks nationwide. This
report highlights historic data and future trends,
aswell asinindustry growth. Thisreport helps
industry participants to understand the scale and
characteristics of the current supply and future
pipeline of theme park development in China.
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About This Report

Definition of Theme park

Drawing on decades of experience in the themed entertainment sector, AECOM
defines the meaning of theme park as follows:

A theme park is a type of amusement park in which landscaping, buildings/
structures, man-made attractions (rides, games, shows), and activities that are
based on one or more unifying theme. A theme park is a gated area requiring an
entry ticket and may be indoor, outdoor, or a combination of both. They are tangible,
stationary and built for long-lasting operation, often featuring multiple zones

with distinct storylines. Significant capital investmentis necessary to deliver a
complementary mix of entertainment, food and beverage outlets, retail shops, and
other supporting facilities.

Selection Criteria

AECOM carefully selected existing and pipeline theme parks in Mainland China for
inclusionin our research sample according to following criteria:

Selecyed theme parks are city-scale projects operating in China; they are all of
significant scale and prestige (i.e. strong brand), and include alarge proportion of
entertainment facilities.

e Selected theme parks are well constructed with a significant level of investment.
This report excludes all Family Entertainment Centers (FECs) and small amusement
parks.

e Selected theme parks include a significant proportion of entertainment facilities;
this excludes characteristics towns, landscaped parks, retail, dining and
entertainment (RDE) districts, and standalone aquaria, botanic gardens and zoos.

e Thisreport excludes water parks as only land based park are considered.

Reference
The National Development and Reform Commission (NDRC)

The National Development and Reform (NDRC) of the China defines a theme park as a
commercial venture developed as a going concern, of sizable area, certain requisite
investment level, and closed-end management. A theme park has one or more
special culture or tourism theme; it charges for offering visitors a leisure experience,
and cultural/entertainment products or services. Different types of theme park
include large scale amusement parks with rides, large scale miniature landscape
parks, movie studio parks, or animation parks with simulating and immersive
experiences. Public city parks, botanical gardens and zoo funded by government are
not considered theme parks.

*The theme park definition used by AECOM is consistent with the NDRC definition.
However, only larger city-scale theme parks are included in this report.
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Overview of Theme Parks in China

I R A EIR B L

“What is the current market in China?”
“HA[E FE AL GRG0 E] 2

China’'s theme park market isin a period of fast-paced development. In 2017,
aggregate attendance across Chinese theme parks increased by 20%, serving to
underpin increased attendance in the global theme park market. By 2020, China
is expected to surpass the United States to become the world's largest themed
entertainment market based on attendance.

Of the 200 existing and future city-scale theme parks reviewed in this report, 128
theme parks were already in operation and at least 70 future city - scale theme
parks have officially been announced to developed by 2025. There are some
industry comments indicating a much larger number of “theme parks" in China.
However, AECOM believes many of those parks are very small-scale operations
that can not be considered as city- scale theme parks.

Pipeline projects are mostly concentrated in the more economically developed
areas of South China and East China. The accelerated development of the
domestic theme park industry has pushed total attendance to almost 190 million.

FETEAEZRELCNRRLZRE, 2017FHEEFANEFESSBIRE20%
ADHR T EREBLERIFRER. TNE2020F, BifpZEEFEHEE.
PR RE R EBIR R 17,

RRARNFEEE L EHSEREHAR RO HRED L EDBHEHLIT29200
i HARMABDIR1281. EAHEHLHBE2025F RIS BIRIKRKIEZED70
o A, —ENAATIEEPRER"EEAEHMERZ FIt, AECOMULIANER
RENNEEENRE, MAFEHRNERERE,

HEDBZEREER, FRFEFLREMX, BEERNETREREFFLZEIR.
FEETEARFESEMSERENE1.9ZAR,

200 128

Existing and proposed theme parks reviewed in this report Theme parks in operation
RRARNEELESE IR EETAAEEE
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Historically speaking, growth in theme park attendance has generally fallen
in line with the growth in the number of theme parks. However since 1993,
attendance hasincreased at a faster rate than the number of parks. Average
attendance at major Chinese theme parks have increased from around 1
million to 1.5 millionin 2017.

Over the last 10 years (2008-2017), total theme park attendance grew at an
average rate of 13% annually. The market is expected to continue arapid
growth to 2020.

FTENEFEEERERAS T NEHEIEKE LS, B1993F R, FANEF
EZEERFIMET T LAEHENER, PEFAARNFEFITEESHEMNIE
1005125 E20175F/81505,

TE+5(2008-2017), FHRNRENEEFEFIER13%, FIHZHIHIERE
SREEIEKE 20205,

Growth of Theme Park Attendance and Quantity in China (1985 - 2020)
19855 - 2020 FFE B AR FHEERMEE KBS

250rF 1250
Total Attendance of Theme Parks.*
BRN ] S =
200k FEARSRES . 1200

CAGR(2008~2017):13%

150F 150
100 <4100
50r uantity of Theme Parks150

TERERE
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Total attendance of the domestic theme parks reached almost 190 million
in2017. By 2020, total attendance is anticipated to reach 230 million. With

a population of nearly 1.4 billion people, the per capita visitation to theme
parksin Chinawas 0.13in 2017. This is expected to rise to 0.16 by 2020. The
research team estimats that the per capita attendance in the United Statesis
0.65, four times that of the 2020 Chinalevel.

This indicates the significant opportunity for continued expansion of the
industry in China. Asthe middle class populationin Chinaincreases and
transportation systems improve, demand for leisure and theme parks

is expected torise. If developers and operators can deliver high quality,
enjoyable and safe experiences, overall visitation will also increase.

FEEBEARBFESEMSEREIT1.9ZAK, Bl20205%, FitFEERKE
Fl2.312, EF2017F/14{CAL, FEEBREADIHEE90.13, FitE]
2020181 NNEI0.16, AAFRIREMIT, EEEMAEMS AIIHEIEIX0.65
+ NRE2020FKFRI4ME,. FnEPEERTINERFEIEKEE,

BEEREPMRADRIENNMRERSGNE, WARRMEE L ERFE KM
RS IEN. MALAEHIZERSERREMESRE BEERNRMNLEFERT
FENERLERE, BAEBFZEMNSIEM.

Per Capita Visits to Theme Park

FEREAITHEE
0.8
I 0.65
0.6 |-
0.4 -
0.2 0.13 0.16
. . J

China/AE2017 China/fE2020 US/ZE?2017
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Existing Theme Parks - Supply and Scale
mMB B AEHiIHESHIRIR

“Where are the existing theme parks?”
B SES YN kil = Iy

Existing theme parks are predominantly concentrated in coastal areas of
South-East China. Not only do these areas benefit from greater economic
prosperity, they are also more advanced in the development cycle and are
more densely populated with a relatively mild climate; this is especially true of
the Yangtze River Delta and Pearl River Delta regions.

East China region has by far the largest concentration of major theme parks,

accounting for 34% of all in Mainland China. This is understandable given the
larger population and GDP in East China region. Central Chinaregion also has
avery large population and GDP, but it has a relatively smaller number of city

-scale theme parks. This indicates growth potential in Central China.

PERENEELAEEREPELFTRALE. AORKRZ. BSEREXREHER
rEEHE, UR=ZARK=AREARIL,

FERED MRS NER MK, HHESEER34%, EEETERI
XEARAOIMEREF S8, PEX AOFGDPREEEMREX, BINHKRI
RHNEELXEHEENTEL, RETHEXERLREHHNEEKE,

GDP Ranking in Each Region of China (Trillion CNY)
FRE&XGDPHER (1,0001Z A KEM)
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Central China/fgrith[X 14
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Northeast/ZRItih X 6
Northwest/FEitithX | 12
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Distribution of Existing Theme Parks in China (2018)
FREIE @A E 3 (2018)
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The Chinese theme park industry has a broader cross-section of themed
entertainment concepts thanis typical in other countries; types of theme
parks are therefore more diverse. AECOM divides theme parks into 7 broad
categories, as presented.

"No obvious theme” refers to those theme parks that do not containa
significant amount of thematic content. There is minimal storytelling or
thematic design, and they do not target any particular market segment or
market niche.

PENEAREFSHEREMERENREZ, FIERDEBNZH, AECOM
RIBUCX IR R FMEER ER A EAAE, SERREL D NNYEFNY). 5L/
XM, BLRBAY. AR, TREEB/EM. BARSRM R EERE
HIT7FREL,

"FIREFFEIERNELETEANRTNERLE, HEXAMSELLERIR
i858, BRI ERNA D hHiT.

No Obvious Theme / Rides Fantasy / Character
FoRR R /B3 BLRIBAY)

History / Culture
GEIE S

& Animal / Sea Life
DIEFEAD

Nature / Themed Environment m Movie / Media
BAEW gL AR

Other(eg.Religions, Food )
HfthR@R%, RE)
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Around 53% of existing theme parks in China fall into the category ‘No
Obvious Theme', while those with distinctly recognizable themes constitute
the remaining 47%. Designing, building and operating a theme park with a
specific theme is more challenging than one without atheme. International
experience indicates parks with strong themes perform better than parks with
no obvious theme.

Among those existing parks with recognizable themes, Fantasy/Cartoon
Characters and History/Culture based theme parks are most common, at
16% and 13% respectively.

ERNBaIENEEAER. THEETLARELLE53%, BAETRM KRR
R ARER. BRREEBMEARSLE47%, Rt BEHEZEEGRHEE
BHAEERBETN A EEENML S, Bif2RER BEERETENAE
BAERMN T LRE EEN AR,

BREXTFNIETER. FLORBEMBEMCE SRS, D51)916%7H
1 30/00

Without With Obvious Theme - -
x i Animal/Sea life

EFN)

9%
Nature/Themed Environment
BARISEIE
5%
Movie/Media
FANMEAR
2%

Other /ELfth 25
2%
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Existing Theme Parks - Attendance Characteristics

FENEEEHE

“What level of attendance are existing parks achieving?”
"B FBNEAZ 7 EFAI S EKF 2"

Althoughtotal theme park attendance across Chinais approaching 190
million, 85% of parks recorded less than two million visitors. The proportion
of theme parks attracting more than 3 million visitors is fewer than 10%.
Theme parks with an attendance of 3 million visitors or more are as large
theme parks.

FEEFILAEMSSHEEEIRXR1.MCAR, BHEERE200ETLAE L
EEiX85%. HFE=IA300HF A ERET AR SEEARE10%, XEI3006 HEE
BEBA B EHIAN 2 XM REE A E,

Attendance of Existing China Theme Parks (Millions)

NEEEREHEEXEDH (BHAR)

2~3 Million
6%

3~4 Million

%

>4 Million
4%
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Currently, the number of theme parks in China with distinct themes s similar
to the number with no obvious theme. However, our analysis reveals that the
attendance levels tend to be higher among those parks with a distinct theme.
The majority of parks with attendance of 4 million or more visitors have
distinctive themes.

While having a strong theme does not guarantee success, having a unique
theme and wonderful guest experience can enhance the attractiveness and
marketability of the theme park.

PEEELENMNEEHEEETN LA ETERLEOHNEARES, (EEHH
EFBENERNHZEXRMBENTTBREETE, HEEBT4005 9K
DEBLEEBREER,

SRAERETN R EFHREERIENTD). EREIRITEEMEHE AR
BERB AR AT LR ERS | RS,

Without Obvious Theme With Obvious theme
TR EDR BHREFH

03~05 15% 2%
0.5~1 20% 15%
1~2 13% 20%
2~3 2% 4%
3~4 2% 2%
>4 1% 3%

Total 53% 47%
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Existing Theme Parks - Investment Characteristics

F R EE FEHFE

“What is the level of investment in existing theme parks?”

"B AL ERIRL KL ?

Attendance levels generally correlate with the size of the facility and capital
investment. Parks with high attendance require significantly more facilities,
attractions, and public areas whichincrease the level of required investment.

More than half of all theme parks currently operational in China had an initial
Capital Expenditure(CAPEX) of less than CNY 1 billion. Only two Chinese
theme parks triggered an investment of more than CNY 5 billion, namely
Shanghai Disneyland and Chimelong Ocean Kingdom. Among those parks
with aninvestment budget in excess of CNY 1 billion, most are concentrated
inthe CNY 1~3 billionrange.

75?%5)5.% S5REMRINBZEARANER, FEERAN A EEESHZEREES
B, SRMARKE, FNILFEEMBENRE AR N

MEENETIANET, BETEARTI10CUTHETARBITHE, BEM
EAEM10ZUALEBRE, HEERMFEBEEREAET11-301CX(E, &%
BEHBEARBS0CHET ARG 2R, BKESKEESFTES EEBtE
K,

CAPEX of Existing Theme Parks (CNY)
MEmMBKSAT (ARM)

>5 Billion
o, 3~5 Billion

1~2 Billion 2~3 Billion
30% 17%
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Existing Theme Parks - Chain Operators
ESEBARIZER D

“What is the current key chain operators?”
"HEF B E AN S E R AL ?

The Splendid China, built by OCT in 1988, paved the way for the chain
operation of domestic theme parks. There are seven theme park chain
operators in China, six of which are Chinese companies and one an
international company (Walt Disney Group).

Local theme park chains currently control the operation of 53 domestic theme
parks. Chain operators continue to expand their portfolio of properties and
increase their attendance and revenue.

A 1988 FRIZHBARERE T EN TR ERBEEE 2R, 5, &
EEG CRAEETILEEYEZER. ERARPERE, —REFRAE (RS
HrfegeM).

IEFFE REEBIRATmAS, LABINEFZERE BN,

Major International and Domestic Theme Park Operators (Selected)

ERSEEEBET A EEER (BIFERRT)

OCT Group iR

Fanta Wild LR A SRR EIRR D
Songcheng Group U RIpEE R

Haichang Ocean Park BEEFEAF

Chime Long Group KEEH

Wanda/ Sunac Group BirER/REIER

Walt Disney Group EEEFBETEEHR
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Theme parks under chain operators account for 42% of the total number of
parks.

Total attendance across all chain theme park operators has almost reached
130 million visitors, accounting for around two-thirds of total park visitation.
These figuresinclude China's first theme park with more than 10 million
visitors - Shanghai Disneyland.

EUNERRREEEE FMEEN L REKE S 2 HHI42%,

EMEFRAEESERETARSKHEERRIE1.31C. A2MEEALELHFEE
B67%. BEETERNERFZEE1,0005M s8I ERE,

Comparison of Amount Comparison of Attendance
FENENEITEE FRAAREFEENSLE

Chaln The
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Existing Theme Parks - Admission Price Analysis

FRELEEMN I

“What are the prevalent admission price ranges?”
e YN E /v I T

The adult admission price at most existing theme parks in China exceeds
CNY 150. Prices tend to be concentrated between CNY 200~250, with an
average adult price of CNY 200. Children's tickets are mostly below CNY 150,
and the average children's ticket price for childrenis CNY 130.

The average Child/Adult admission price ratio is around 60%. Around 45% of
Chinese theme parks operate with a Child/Adult ticket price ratio in the range
between 50%~60%, and almost one-third achieve aratio in excess of 70%. A
ratio below 50% is uncommon (3% of parks).

FENEETEAERAEZEENSZSMNFEISOARMRU L, BRSZE200~250A
Emzia, FHIMER200AET. ILIEEENEEET 150 AEM., FHNE
N 130 AR,

ILEESHAZENLERBIATECON TR, JLIEESHAZLHITES0%~60%
XENHEROIRFEELEFE, EF50%0 MU S 24F893%. Bl
70%HI TS BIRE=02Z—

Child/Adult Admission Price Proportion
JLE/BEAEM LS

<50%
3% >90%
5%
. 80%~90%
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Historically admission prices in China have increased significantly faster
than inflation as consumer spending power increases, willingness to pay
increases, and theme parks expand and upgrade their offerings.

Admission pricing for theme parks is a complex approach as concessionary
prices are often given for many different promotions, group ticket sales,
online ticket sales, and seasonal events. Operators look very carefully

at the admissionyield, which is the ratio between the average achieved
admission price and the published adult admission price. Depending on
seasonality, operators will look to adjust admission pricing to optimize overall
park utilization and revenue. As more admission tickets are sold online and
through mobile devices, the ability to implement yield management solutions
increases.

MHEETERE, BEHBEEWSEHREN, AERENURERAERI
SRFNF R, PEEEAEENE LIEER R RTEERMEE,

FERENNEENMRAES, RATSAENEHENBEEEMIMNTE.
ZZI:IIMS:R%%E. ELNEHENSDILENE, ZEEREBENG IR NE

B NIEMRERBHRANENB ZELER, REFTHERER. &
:F’H—_riﬂ PEE L ARFIRERIR, ARSI =8
FEE LHENRMREHEE, Sl EERATL RAGEEHERBEEN,

Adult Admission Price(CNY) Child Admission Price(CNY)
BAZMN (AEM) JLEEMN (AEM)
<100 >300250~300
3% 300 1% 2% 200~250

- 4%

6%

150~200

\ 24%

1oo~15o)
17%
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Proposed Theme Parks - Supply and Scale
FREE E B A EE

“How many new parks are in the pipeline?”
WEEFNEREEED 7"

According to official sources, there are at least 70 new theme park projects
forecast for completion by 2025. Currently there are around 50 projects
under construction, and international brands, such as Universal Studios,
Nickelodeon and Six Flags, are poised to enter the China market. This
excludes projects which have not been publicly announced.

Proposed theme parks are predominantly concentrated in East China,
Central China and Southwest China.

The development of new theme parks in China will be carefully monitored and
controlled by the government's latest regulations. Going forward, these new
regulations will — to a certain degree — impact on proposed new theme park
projects.

RIEEAMNERER, E2025FaRIRTMIARIIEEDE701. BRIE
MERIBEL501 . BEEMREMAIRER. NEFHEEATG. F~RE
TG B RS EE A EEIEE L EMNEEAETE,

IR ER A EEEZEREER, ER, AR=TEE,

RRPEETFL2EFLEZEITRMH A X T ERLEZR L BHNE I
M, —ERE LSIEEBR R ERF R,

>70 >50

New theme park projects forecast for completion by 2025 Projects under construction

2025 FHIBIR SR AIARRTH EERRIE
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Location of Proposed Theme Parks in China (2018 - 2025)
FREFRKREFARESHE (2018 - 2025)

230Mi|lion 2.9Billion

Estimated attendance of theme parksin2020  Average CAPEX of proposed theme parks (CNY)
2020 FHEFRAETIT SRS BT B FR 5 (1012 AK™)
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Proposed Theme Parks - Types
D EEE SN S

“What are the trends for themes?”

RRETEBEMA?”

The broadening range and ever-evolving diversity of new themes and
concepts at pipeline theme park projects is reshaping China's themed
entertainment industry. The proportion of pipeline projects with distinct
theming is 87%, which is considerably higher than the current offerings. The
greatest proportion of themes falls into the categories of ‘History/Culture’
(28%) and 'Fantasy/Cartoon Character’ (27%). This rivals preveiling demand
trend and preference in the market. As competition increases, developers
and operators are seeking to create unique and differentiated products to
target specific audience or demographic.

PELSEEEAENERECRALAE. BREEENIESLESIA87%. &5
FErRILEE. EREIBLALSEXACRMELFEEDE &S, D507928%
27%. RTHHNERESEOMEZRT. BEZRINE, ETEAEIEER
EAESROSIMFEERCN™ M, UEMFERREA OHFHE,

Movie/Media
EZUWLELI
16%
Animal/Sea life
BYEERY)
10%
Nature/Themed Environment
EEVsES
1%
Other /ELfth 32
4%

Without Obvious Them
TR T
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Proposed Theme Parks - Attendance Characteristics

$OUSEE = B A el 7 E RHIE

“What is the attendance outlook?”
"t F L\ = T E 40 a] ?

Between 2017 and 2020, total theme park attendance across Chinais
estimated to increase by 50 million. By the end of 2020, total theme park
attendance is projected to reach 230 million. Most proposed theme parks
are expected to achieve 1 to 2 million visitors per year. With the proper
comprehensive planning in terms of scale, content and investment, theme
parks of different sizes can all be profitable.

F2020F K, FRLARESHEETITIEARIL2.31Z K, 82017F18K0.5
ZANRs FUTARSHFFREETI L EHFEEE100-2005 28, BEENRE. A
FHREAFEHTEISNGENN, NEMENEB A EE T LSS

Estimated Attendance of Proposed China Theme Parks (Million)
HEETEAETEFEEXES M (ABAR)

>5 Million .
1% <0.5 Million

3% 3.5 Million
7%
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Proposed Theme Parks - Investment Characteristics

FOA3E 3 0 2 [ B3 BHE

“What is the investment outlook for new theme parks?”

"B LR LR KA ?

The CAPEX of proposed theme parks being launched between 2018 and
2020 is estimated at RMB 74.5 billion, while from 2021 to 2025 it is estimated
at RMB 130 billion. The average CAPEX of each proposed theme park is
RMB 2.9 billion. This level of investment is significantly higher than theme
parks built in past decades. This rising investment represents a higher use
of theme design, complex ride and show systems, better environmental
aesthetics, and stronger attendance expectation.

20185 (82018F)E2020F B F B LRENRZESEH N AEREM7451C, 2021
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o I—1BFKFPESTFIE/LTERENTA LR, FHIEKORESR
BTV LAEEBEANE RN ETTNEL, BRIRENES SR
HRMRE T EFNSMRITHE SRS,

Total CAPEX of Proposed Theme Parks (Billion CNY)
PIZTHZ S (1012 AR™)

150r
130

Billion

120p

90r

60F

301

2018~2020 2021~2025

27



28

AECOM

Proposed Theme Parks - Chain Operators

PEHEZEEE LA RIZER

“What is the outlook for future chain operators?”

"FREIRKAIE BED F R L iE E R AL 2

The number of theme parks will continue to rapidly increase over the next
three years, Almost 70% of all pipeline theme park projects are to be
developed and operated by theme park chain operators. Chain operators
continue to expand their portfolio in new cities and destinations to take
advantage of rising levels of consumption and tourism demand. Many
Chinese cities are encouraging theme park development as a way to boost
cultural industries, expand the services sector and improve the livelihood of
their residents. More international theme park chain operators are entering
the Chinese theme park market, such as Universal Studios, Merlin and Six
Flags.

AR=ZFENETELXEHEMHREE R, ERIANRREBLQERES. &
70%BE B BN ENERAEESERAANRR, ENEEQEEEE
FANHE RO R RIGRAFAL 2247, A R BRI THAN B tAR B A S,
PEFZSHHEMERAELRE, UMEHXXEF RS IHESEREER
£, EZNEREEAERIGHIERE, WHRBRKE, BMIRANESE,
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Major International and Domestic Theme Park Operators (Selected)

BRI EEEDETLRIZER (BIFERRT)

OCT Group eI EER]

Fanta Wild e BT R ERRR D
Songcheng Group LN R EE F]

Haichang Ocean Park BEEFAF

Chime Long Group KEEH]

Wanda/ Sunac China Holdings FIRER/EE EH]

Walt Disney Group ZEEFBTEEHR
Viacom / Nickelodeon EE4ETT RIS EEH]

Six Flags / Riverside EENEERAER/LK N EER
Universal Studios EEERE RN F]
Lotte World Group HESRREH

Merlin Entertainment Group HEEMIRREH

Evergrande Group BXEH
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Summary

China's theme park market has been growing rapidly and is expected

to continue doing so in the future. Existing parks will maintain or boost
attendance through expansion and reinvestment. As international brands and
operators continue entering the market, more theme parks will appear in the
pipeline that will also bring about more competition.

AECOM estimates that the market is not yet saturated and over the short-
to-medium term there is still room to accommodate new parks. However,

we will see more variety in terms of scale, theming, and content. New theme
park projects will not only target first and second tier cities, but also third and
even fourth tier cities — cities still populated by more than one million people
and considered large by international standards. Chain operating groups are
expected to gain market share as existing chain operators constantly strive to
develop new parks.

PENERAAEHHERERIE ERLBRRDIGSRFRERRINTE,
NEREEBETBIRENT AMRULER TR FEE, B, BEEImRE
MIZERMSHEN, TELEMEREIEN. HinTHtgmE,

AECOMIARFREI =B AR HIHEEMR PR R EINEN, NEEETEs
FFRENTAAERE, EESHETTARREES. NENNSEENS
., BishhthABRRT ——%&ih, S REREREESRAON=, M
i, DEEHEAREEmBTRA FEBH—ST ATHHHT,

3 ﬁ“*qb i
©Nanjing Happy Vally ETFIRFRAIERE] - Provide M
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As consumers gain exposure to international influences through travel, their
expectations rise for better experiences, services, and facilities. Visitors will
be looking for immersive, interactive attractions, opportunities to interact
with social media, high quality food, and uniquely themed merchandise.
Meanwhile, theme parks have to provide better quality of content,
experience, environment and service to survive in the competitive market.

The leisure industry serves as a key economic driver in China. As one of the
core components of the leisure industry, the theme park industry should
focus their efforts on scientific planning, rational development, and market
positioning to achieve sustainable development. This in turn will drive

local economic development, improve quality of life, create employment
opportunities, boost consumer consumption, support the tourism and
service industries, and promote cultural development.

SR EBARACREIEN, FFEIERBIFRAK, RS, RENHEDIS
‘R, TH/ERFEEIERXNENFR, BRNS, URMBENERR
SHMFNETR M. TREREGTMAR, F3, MREHRSFLERAR
5|1, HEEEMFINTHInRSR SE—TE i,

ARAFELEHREZFLZERNEERN N Z2—, mMEBARFIRRWEER
ERERD . ROFERIZFEMY, BUREL, FammEfl, SUAFELR, U
%ﬂ%ﬂ@ﬁﬁﬁ.@ﬁﬁﬂ.EHEEE%*E.EE%E&WWYKEM
i Eﬂo

\ | i)
by Evergrande Gfoup
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Appendix: Theme Park Policies in China
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AECOM Services for Theme Park Projects
OM X FERE A EID EArIBRSS
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AECOM Client List (Selected)
AECOMEES{ENF(BIE{EARETF)

20th Century Fox Film Corporation
BBC

Cedar Fair Entertainment Co.
Crayola Experience

Discovery Communications
Galaxy Entertainment Group

Lotte Group

Merlin Entertainments Group
MGM Entertainment

Ocean Park Corporation

Paramount Parks

Parques Reunidos Group

Six Flags Entertainment Corporation
Sands China Ltd.

Samsung Everland

Sanrio Co.

Universal Studios Parks and Resorts
Village Roadshow Limited

Warner Bros. Entertainment Inc.

Walt Disney Imagineering

Ayala Land

China Resources Land
China Merchants Group
China Vanke Group
Ciputra Group

Dalian Wanda Group
Evergrande Group
Fosun Group

Genting Group

Kaisa Group

Korea Land Corporation

Luneng Group

Overseas Chinese Town (OCT) Group

Poly Group
Sunac China Holdings

Sun Hung Kai Properties

American Museum of Natural History

Hong Kong Jockey Club

Hong Kong Leisure and Cultural Services
Department

Khazanah Nasional Berhad

Macao Tourism Board

*List is sorted in alphabetical order(A-Z)

Sentosa Development Corporation

Seoul Metropolitan Government
Singapore Tourism Board

Thailand Crown Property Bureau

Tourism New South Wales
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Disclaimer

.3 FAEA

The information contained in this document originally produced by AECOM
Asia Company Limited ("AECOM") was produced for information purpose
only.

Neither AECOM nor its parent corporation, or its affiliates, (@) makes any
warranty, expressed or implied, with respect to the use of any information or
methods disclosed in this document or (b) assumes any liability with respect
to the use of any information or methods disclosed in this document. Any
recipient of this document, by its acceptance or use of this document,
releases AECOM, its parent corporation, and its and their affiliates from any
liability for direct, indirect, consequential or special loss or damage arising
from whatever reason.

AECOM undertakes no duty to, nor accepts any responsibility to, any other
party who may rely upon such information.

No section or element of this document produced by AECOM may
be removed from this document, reproduced, electronically stored or
transmitted in any form without the written permission of AECOM.

AXEFRENEEHIIHAECOM Asia Company Limited ("AECOM") #l
fE. (UEE=E,

AECOMKH BN R H KX A BRI ERA XM PiRENEAERN G A
}Eﬂl{tﬂﬁgﬂﬂﬁﬁ-\iﬁﬁé‘ﬁﬂ’\ﬂ%iﬁ. B (D)X f5E A A S R BB RO RS B 5 A &dE
EAZE,

AXERYEAERIS . B RZERNI M. 1IRFFAECOM, HEATRRE
&{,H\?QH?E’AQEMJ?QIEEGE*&. B, EREISFRRARIRE L EM
=t

AECOMX] FIBEMKRAILL 31 BRYEME M B RABEMNS, tBARBEAS
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About AECOM

AECOM is built to deliver a better world. We design, build, finance and operate infrastructure assets

for governments, businesses and organizations in more than 150 countries. As a fully integrated firm,
we connect knowledge and experience across our global network of experts to help clients solve their
most complex challenges. From high-performance buildings and infrastructure, to resilient communi-
ties and environments, to stable and secure nations, our work is transformative, differentiated and vital.
A Fortune 500 firm, AECOM had revenue of approximately $18.2 billion during fiscal year 2017.

See how we deliver what others can only imagine at aecom.com and @AECOM.

XF AECOM

AECOMEINFHEMJFNEEFHIER, N2IK1502 MNERNEBUN. BUFIALNBREEMSEIRITR
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EERRIRE RS [MER R A o

WAL Ewww.aecom.com/cn, FEBATRIRUSAECOM_China, T EFA I ASEE AR EHESE .



